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Convenience Converts

Younger Brits drive convenience store revival

Over half of Britons visited their local convenience store for the first time ever during lockdown,
and it's younger shoppers leading the way

e 56% of people say they went into their local convenience store for the first time ever
during lockdown

This rises to 68% of 18-24-year-olds and 59% of 25-34s

50% of people increased the frequency of their visits to convenience stores during
lockdown

66% of people say convenience stores have a positive impact on the local area

51% of people plan to carry on shopping at their local convenience store to support
local small businesses post-lockdown

Welwyn Garden City, 27th August 2020: New research from PayPoint highlights a new wave of
‘convenience converts’ as our shopping habits have changed during the pandemic. Over half
(56%) of people visited their local convenience store for the first time since lockdown started on 23
March, which rises to 68% among 18-24-year olds and 59% among 25-34-year-olds.

The survey of 2,000 UK adults also reveals that people are hesitant to return to their former
shopping habits, with 51% planning to continue shopping at their local convenience store to
support local small businesses post-lockdown. Over two thirds of the public (66%) agree that their
local store has a positive impact on the local area, and 71% of people think of their convenience
store as an integral part of the community.

A new generation of convenience converts?

Appreciation of local shops, particularly among Gen Z and Millennials, has increased after
consumers struggled to get hold of essentials due to panic buying amidst the pandemic. Nearly
two thirds of Brits (65%) say their local has everything they need. This is supported by PayPoint’s
EPoS data, that shows a significant average sales uplift of groceries (36%), bread and cakes
(52%), alcohol (64%), and household items (75%) between March and July 2020, compared with
the period between November 2019 and February 2020.

EPoS data from PayPoint also shows an average increase in the number of baskets processed
between March and July 2020 of 32% against the overall average between November 2019 and
February 2020, which includes the busy Christmas period. This is a strong indicator of increased
footfall during lockdown and is supported by the number of goods sold per basket and their
cumulative average value over the same period, which rose by 39% and 64% respectively.

Young people (18-24s) are more likely to stock up on healthcare items such as painkillers (31%)
from convenience stores than any other age group and nearly half (49%) would currently rather
shop at their local convenience store than their local supermarket. The same number (49%) also
stated that they value their relationship with their local convenience retailer, and 63% say the
stores are playing a greater role in their community than other local amenities such as banks and
post offices continue to close.



Frequent families driving footfall

The young family demographic visits their local convenience store most frequently; with people
aged 35-44 averaging 9.44 trips per month, beating the youngest age group who visit 8.44 times
monthly. However, 25-34s are also the group most likely to continue supporting local convenience
now lockdown has eased (56%).

Regionally, it's Londoners who are most wedded to their local convenience stores; the average is
10.58 visits monthly, with those in Northern Ireland visiting second most often at 9.06 monthly trips.

Nick Wiles, Chief Executive of PayPoint, said: “This data clearly shows that the UK is
undergoing a boom in appreciation for, and reliance on, convenience retail. Shoppers know they
can trust their store to provide a safe environment and well stocked range of products and this is
galvanising convenience retailers’ value to communities up and down the country. As lockdown
continues to ease, the data tells us that ‘convenience converts’ will continue to use their
convenience stores for a range of services, from everyday food and drink purchases to parcel pick-
ups and drop-offs, utility bill top-ups, cash withdrawals and much more.”
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ABOUT PAYPOINT
In thousands of retail locations, at home and on the move, we make life more convenient for
everyone.

For retailers, we offer innovative and time-saving technology that empowers convenience retailers
in the UK and Romania to achieve higher footfall and increased spend so they can grow their
businesses profitably. Our innovative retail services platform, PayPoint One, is nhow live in over
16,000 stores in the UK and offers everything a modern convenience store needs, from parcels
and contactless card payments to EPoS and bill payment services. Our technology helps retailers
to serve customers quickly, improve business efficiency and stay connected to their stores from
anywhere.

We help millions of people to control their household finances, make essential payments and
access in-store services, like parcel collections and drop-offs. Our UK network of 27,000 stores is
bigger than all banks, supermarkets and Post Offices together, putting us at the heart of
communities nationwide.

For clients of all sizes we provide cutting-edge payments technologies without the need for capital
investment. Our seamlessly integrated multichannel payments solution, MultiPay, is a one-stop
shop for customer payments. PayPoint helps over 500 consumer service providers to save time
and money while making it easier for their customers to pay — via any channel and on any device.
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